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How is advertising different from publicity and propaganda? :
Explain types of Ad copy.
What is sales promotion?
What are the different types of media available?
What are the elements of promotion mix?

PART B
(Answer ANY FIVE questions)

(5x4=20)

What are the characteristics of an advertisement media? -
State the different sales promotional techniques?

What are the functions of full service agency?

Explain the advertising budget making process.

Who are the major players in advertising?

Evaluate pre-testing and post-testing of z;dvertising effectiveness.

Discuss the techniques of retail merchandising in detail.

PART C
(Answer ANY TWO questions)

(2 x 10 =20)

Explain the importance of visual layout and art work in the preparation of
advertisement, :

Discuss the factors influencing in an advertisement media selection for positioning
new product.

“Advertising is a paid form of non-personal presentation”. In the light of above
statement ,discuss the various aspect of advertising,
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