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MBA (PT) DEGREE V SEMESTER EXAMINATION, NOVEMBER 2009

SMP 2504 ADVERTISING MANAGEMENT

Time : 3 Hours Max. Marks: 50
(All questions carry EQUAL marks)
(5 x 10= 50)
L. A. Discuss the objectives of advertising in marketing commumication.
. OR
B. Discuss the role of advertising in brand building.
1. A. Explain the relationship between advertising agency and client,
OR
B. Write notes on ;
(i) Advertising agency selection process

(i) Market research firms

111. A, Explain market positioning with the example of any consumer durable goods
purchased by yowyour family and give reasons for the same.
OR
B. What are the different appeals used in advertising? Write a report on creative
strategies.
v. A Describe the role the media plays in advertising. What factors should be taken
into account while planning media for an advertising campaign?
OR
B. Write a report on intemet as an emerging advertisement media. What are the

advantages and disadvantages of internet advertisements?

v, Write short notes on gny four of the following:
(i) Classification of advertisements
(ii) DAGMAR approach
(iii) Freelance services
{iv) Brand manager
(v) Direct advertising
{vi) Post testing of advertisement
(vii)  Logo.
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