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Describe the inter relationship between the consumer behaviour discipline and marketing
concept.

OR
Define segmentation. Mention a product of your choice that will adopt well for
segmentation and briefly propose how you will investigate the market belore taunching,

Explain any two theories of tmotivation and how they are useful in understanding consumer
Bechaviour,

OR
Describe personality trait theory., Why do you think that these theories are essential in
predicling behaviour of an individual,

Define Brand Loyaity. llow do you measure it? What strategies vou would adopt to
imprave it?

OR
Deline attitude. How attitudes are formed? How would you change negative attitude
{associated with a product) to positive attitude.

Discuss how the Howard Sheen model of consumer behaviour provide insight into
various factors affecting the buyer behaviour,

OR
Explam how does the family influence the socialization of children? What role docs
TV play in socialization.

Case Analysis ¢

Hitech Communications is a big MNC basced ar Malasia and as a part of their global
cxpansion strategy they have decided to enter India. To start with, the board decided
to launch mobile haudsets.

Imagine yourself as a consultant and suggest them a suitable positioning option. While
doing so, explain clearly the following issucs.

i. How would you understand consumers' perception towards the existing brands?
2. What perceptual mapping niethods you prefer? Why?
3. Would you use multi dimensional scaling tor this purpose?
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