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PART A

(Answer ALL questions)
(5x2=10)

1. What is marketing promotion?
2. Define advertising campaign.
3. Explain AIDA.
4. What do you mean by “Fear appeal™?
5. Explain “Fvent sponsoring™, '

PARTB

(Answer ANY FIVE questions)
(5 x4=20)

6. Explain the meaning of advertising research.
7. What do you understand by “Buyer readiness stage™?
8. Explain the meaning of advertising copy.
9. What are the major components of public relation?
10. Lixplain the possible strategies used by salesman in dealing with consumers.
1. Explain communication mix.
12, What do you mean by “Markcet Niche”?

PART C

(Answer ANY TWO questions) _
: _ (2%x10=20) .
3. “Money spend on advertising is a waste™. Do you agree? Explain the advantages and
disadvantages of advertising, '

14 Discuss the role of advertising agencics in India.
15. What are the factors to be considered while formulating a consumer promotion

~ scheme?
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