Case 2. In 1923, Arthur Charles Nielsen intreduced consumer marketers to many
innovative research methods and techniques. Today Arther Charles Nielsen provides
market intetligence for most of the world's leading manufacturers and retailers. Its sister
company, Nielsen Media Research, is the global leader in television audience
measurement and provides the well-known television "Nielsen Ratings", Visit Arther
Charles Nielsen at www.acniglsen.com to find its retail measurcment services. The retail
measurement service provides consolidated register scanner data from most retail
channels, including supermarkets, drugstores, mass merchandisers, and warehouse clubs.
In addition to the register data, Nielsen alsc uses in-store observation to gather data on
in-store promotions. Clients can download reports on a daily basts that track sales
volume, selling price, observed promotion, and other data points. The information is
provided on a company's own brands as well as competitive brands and is easily
examined by brand, category, store or market.

1. How can a marketer use this to analyze its competitors?

2. How might a market leader such as Proctor & (Gamble react to increased sales of
store's private brand?

3.  What might be a disadvantage of using Nielsen data?
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