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M.LB. DEGREE 11 SEMESTER ILXAMINA I'l()N APRIL 2008

SMI 2205 INTERNATIONAL MARKETING

Time: 3 Hours Maximum marks : 50

1.

V.

i.

B.

(All questions catry EQUAL marks)

What are the salicnt features of international marketing? Explain them.
OR
What are international marketing orientations? Explain then,

What are the various international miarket entry stralegies? Explain them.
OR
What is strategic alliance? Lxplain its significance in the international market.

What are the pricing strategies followed in the international market? Give their merits and
demerits.

OR
Discuss the various stages involved in international product life cyele.

What are the promotion strategies followed in international market? Iixplain them.

OR
What do you understand by channe! of distribution? Discuss the factors determining channel
decision in the international market.

Case ]
ABC Company, Kochi is a leading producer of readymade garments. ts market share in
domestic markel is substantial and improving continuously. This company wants 1o enler into
the international market for the Grst time. What are the product strategies you suggest to ABC
Company for entering into international market?

OR
XYZ Company, Calicut is a leading shoe producer. 'This company wants to identify a partner
i Australia and (o establish a joint venture for marketing its products in Australia. Sugéut the
factors 10 be considered hy XYZ Company tor uldblmhmg juint venture in Australia
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