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Discuss Lhe special features of industrial marketing vis-a-vis domestic marketing,
OR

"Social institutions affect marketing in a variety of ways". Discuss giving relevant

examples.

Compare the organizational implications of joint ventures versus licensing.

OR
What is Strategic Intemational Alliance (S1A)? What is its significance int inter-
nationalization of business?

Discuss the factors influencing global pricing objectives and strategies.

OR
Discuss the follewing in international market context:
(i) Gray markets
{ii) Transfer pricing

(i) Dumping

{iv) Counter trade,

Discuss the key variables which atfect the marketer's choice of distribution channels in
international marketing.

OR
What is sales promotion? How is it used in international marketing?

Case 1. When marketers and engineers design new products; they rely heavily on input
from customers. At Reliance Institute of Technology, researchers are working on
nultidisciplinary project known as the virtual customer initiative. The purpose of the
initiative is to improve the accuracy and usability of customer input by creating easy-to-
use and effective web-based tools. To see demonstration of this technology, visit
http://conjoint.mit.edu/newdemo/and click on the "Go" button in the box with a car,
labeled "Web-Based Conjoint Analysis”. Go through the entire demonstration for the
crossover vehicle. The demonstration show an application of a statistical technique
called conjoint anatysis. In simple term, the objective of conjoint analysis is to determine
how a consumer makes trade-offs between different product features — to determine
whether a consumer would trade, for instance, less passenger space for more cargo space.

1. What are the advantages and disadvantages of running this type of analysis as a
web-based system as opposed to having subjects come to a research lab and run
through the study with a researcher?

2. In addition to cars and cameras, what are some other products that would benefit

from this type of Web-based analysis?
OR

(Ture over)



