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L3iscuss the role of inarketing rescarch in different stages ol international
marketing decision making.

OR
Exniain the special problems in international marketing rescarch.

Discuss the different types ol research methods.

OR
Develop a research design to assess the polential for organic vegetables m Middle
Easi Countries,

What arc the importaat sources of secondary data for international marketing?
How will you evaluate secondary data?

oRr
What are the major types of attitude measurement scales? Discuss the usefulness
of these scalcs.

Explain the various sampling methods and their advantages and disadvantages.

OR
Write notes o .
{) Sampling frame and sampling siz< determination.
(i) Sam;lirg and non-sampling errors and their determination.

What is the use of stafistical lechniyues in marketing vesearch? Describe the
important univariate and multivariate techniques.

OR
Write notcs on asy two of the following !
{1 Issues in multi-country data analysis
(ii) Product and advertising research inn imernational marketing
(i) Clectronic marketing inlormation systems,
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