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PART A
(Answer ALL questions)
(5Ix21=310)
s Define the term dual adaptation strategy in the context of international marketing.
iI. What do you mean by strategic alliance?
I, Explain the term green field investment.
IV, Define transfer pricing.
V. What do you mean by a switch trading company?
PART B
(Answer ANY FIVE questions) .
(5x4=20)
VL Distinguish between international and multinational marketing.
VIL What do you mean by counter trade? What are the different forms of counter trades used “
globally?
VIIL Discuss the important product strategies used in international marketing.
IX. Explain the important documents used for exporting products from India.
X. Define culture. What are its components?
X1 Explain the different modes of international market entry.
XIL Discuss the major legal issues in international marketing.
PART C
(Answer ANY TWO questions)
2x10=20)
X1IL. Discuss the important driving and restridting forces of international marketing.
XIV. What are the important challenges of international marketing research?
XV. Discuss the different forms of trade co-operations between nations. Give examples of

each form of trade co-operation.
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