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(All questions carry EQUAL marks)

Explain the concept of marketing mix. Describe the significance of various elements of the marketing
mix on the marketing process.

OR
Write notes on:
(1) Marketing concept Vs Selling concept
(i) Marketing myopia
(iii) SBU
(iv} Marketing organization

Explain market segmentation and positioning with suitable examples.

OR
{n What are the micro environmental factors that affect marketing management of an
organization?
(ii) Explain the importance of marketing research in marketing.

Deseribe the classification of consumer products.

aRrR
Describe diffcrent methods of pricing,
:xplain the following:
(i) Promation mix
(i1) Functions and types of distribution channels
OR
(1) Lxplain different methods of sales promotion with examples.
(i) What are the factors that affect media selection?

Whal is the difference between marketing of products and marketing of services? Explain the special
features of services marketing.

OR
Write notes on:
{1} Internet marketing
(i) Scocictal marketing
(iii) Ethical issues in marketing

(iv) Network marketing
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