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M.LB. DEGREE I SEMESTER EXAMINATION, NOVEMBER 2008

SMI 2106 MARKETING MANAGEMENT

Maximum Marks 50

(All questions carry equal marks)
Explain the different approaches to the Study of Marketing.
OR

lilustrate the implementation of Marketing Concept by modern business organizations.

Discuss the role of Government in influencing consumer behaviour.
OR

Explain the challenges tha' a marketer has to meet in future.

Explain the various stages of the product life cycle. Also discuss the strategies for each stage.
OR

Explain the various steps involved in the development of new consumer products.

Discuss the marketing environment in global view.
OR .
“Is the understanding of market segment’s equally valuable in marketing all kinds of
goods and services”? Discuss.
“Price is the only element in the marketing mix that produces revenue” Discuss,
OR

Determine the significance of retail and wholesale channels in the distribution of ‘cement’ and
ailied products.
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