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M.B.A. DEGREE (FT) Il SEMESTER EXAMINATION, APRIL 2008

SMS 2205 MARKETING MANAGEMENT

Time: 3 Hours Maximum marks ; Sd

1.

V.

V.

(All questions carry EQUAL marks)

A, Explain in detail the constituents of the marketing environment.
OR
B.  Givethe fealures of Intemational Marketing and distinguish it from Doniestic Marketing.

A.  Discuss the factors that influence an industrial buyer’s decision making process.
OR
B. ‘Teday a marketer is compelled to ook beyond demographic for segmenting the market’ -
Discuss.
A, Explamn in detail the steps involved in new product development
OR
B.  Discuss the pricing strategies that can be adopted in the various stages ot the product life cycle.

A, Why do conflicts arise among members of the marketing channet and what can be done to avoid
it?
OR
B. How would you go about developing a budget for advertising and sales promotion for a company
producing mobile phones.

Case study:

Mr. Dinesh Kapoor recently retired from the armed torces. A fine athlete and physical fitness
enthusiast, Mr. Kapoor has been leading a vigoreus and active life.

Mr. Kapoor has been planning to start a business of his own after his retirement for a long
time. He had always felt concerned about the low standards of physical fitness and poor quality of food
of an average Indian. During his participation in sport mects abroad, he saw that the foreigners were
well organized in this field. Mr. Kapoor feels that running 2 gymnasium and a health centre would
offer a good business opportunity, besides fulfilling an important need of the society at large. He has
seen pictures of ultra-modern gymnasiums and read about complete health centre facilities which exist
abroad.

Mr. Kapoor is planning to establish similar facilities in a large city in India. He is ready to
settle anywherc and start this activity at a place which offers a high potential of business success. He
would initially cater to the needs of company exccutives and businessmen. He would later extend the
scope of this venture to include housewives and working women too. He is optimistic that with the
hectic lifestyte of present day business people and the growing consciousness about good health, he
wouid be able to attract a substantial clientele. He is, however, aware of the heavy financial investment
required for this project und would like to be careful before taking any long-term decision in this regard.
He would like 1o estimate the possible demand for this type of service and an indication of the financial
returns that he can expect.

Question:

Suggest a procedure to estimale the market demand for this type of activity and also people’s

attitude towards the idea.
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