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(All questions carry EQUAL marks)

Describe the integrated approach to service management,
OR
Differentiate between goods and services?

Focus on the instrumentality of personal selling and word of mouth promotion in the service
penerating organizations. :

OR
Fxplain the relevance of quality to the service generating organizations.

Explain the behavioural profile of hotel users.
OR
Write a note on marketing research in services.

Fxplain the pricing decisions of hotel industry.
OR
What are the challenges faced by service manager in complaint handling?

Explain the reason for growth in service sector.
' OKR
Explain marketing of financial services in air transport services.
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