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MBA Degree (PT) V Semester University End Semester Examination- November, 2023
21-372-0501: INNOVATION AND ENTREPRENEURSHIP

(Regular and Supplementary)
Time: 3 Hours Max. Marks: 50

Course Outcomes: On completion of the course, the student will be able to:-

|
Recall basic concepts and terms related to Innovation and E mrcprcneurshup charactcmncs traits, |

o theories, entrepreneurship environment, sources of funds and govt support for entrepreneurship. |

o2 Understand the concepts delivered at the remembrance level to make them cognitively fit for |
application. o !

03 Apply skills in entrepreneurship based on understandmg to apply them wuh illustrations and

l Aﬂ‘lﬂ time data to explore relationships in the area of entrepreneurship decisions.
i mm business ideas and select the appropriate ones based on evaluation and fea.'uhlhty

> business plans and proposals for starting businesses/ business expansion. ]
M‘ (L1- Remember, L2 - Understand, L3 — Apply, L4-Analyse, LS5-Evaluate
h -

PART A
(Answer ALL questions. Each question carries 2 marks)

Questions Marks | BL | CO |
2 3
l
2 1
Bmhe principles of good lending. 1 1
al support. 2 2 |
s does not own and 2 3 . i
(5X2=10 marks)
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(il) Determine the key components of a Business feasibility report.

9 List two techniques through which a firm’s valuation can be done. 4 4 3
- Enumerate the managerial challenges faced by entrepreneurs during 4 & s
enterprise formation.
Your friend wants to set up a senior home for assisted living in Kochi.
11 She consults you for directions on location choice. Formulate the P 5 5
required inputs.
| Using the Idea checklist technique, recommend ways to solve the traffic 4 . p
| problem in Kochi city.
‘ : (5X4=20 marks)
v "
PART %
(Answer ANY TWO questions. Each question carries 10 marks)
Questions Marks | BL | CO
(i) Supply supportive reasons for preparing a Business feasibility report. 3
7 4 4

‘Diuu a speclalty retail store that focuses on fast fashion jewellery and
i presence across metro cities in India. Diva stores are
; laularound apparel fashion clusters, especially within shopping
: W’ﬁ 8 target market of young women between
r vject a vibrant look befitting the funky,
on offer. However, as an employer,
‘of attracting and retaining talented
) solve this problem and be an
ed a few employee friendly
idge existing skill gaps, career
 leadership development
er pay in critical job roles

on. Born between 1981

sent about 50% of the

ise beyond intimate
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the previous generations who regarded their jobs as worship and primary
source of security in life. Unlike the previous generations, Generation
Y-ers seek instant gratification and can’t digest having to start at entry
level mundane job profiles, despite being highly educated. Somehow,
retail is not viewed as a career of choice by Generation Y, who have
limited sight of career prospects ‘beyond the shop floor’. The prestige
: element they seek is mlssmg t0o. They view the career as bemg a short-

qualities the founder must have to tackle |

L. 4 5 13
preneurial opportunity, assess innovations in 6 5 6
pmcess that can be undertaken at Diva.

utle for a leading footwear brand. He notices that 0 < .

, months (8 months) is equal to the sales
discount season. He realizes that the Indian
conscious and is always seeking a deal. He
| -brand discount store, offering a wide
p discounts throughout the year. The
‘buying, by purchasing excess
mpanies. The buSiness faces
‘market places and in the form
| challenges are many yet so

' to profile your business

(2x10=20 marks)



http://scannergo.net/?utm_source=pdf&utm_medium=watermark&utm_campaign=scannergo

